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Each issue of Rotodate is produced in a different format and is intended to illustrate one or

more advantages of a particular format. That means you should save your copies of the

newsletter or give them to your creative types so you can take the advantages of the vari-

ous paper formats into consideration when designing your publication.

Meet ‘Go Between'’

This format is called ‘go between' because it
is between A4 and A3.

With a net printing area of 285 mm (W) by
340 mm (H), it is a distinctive format that
stands out among traditional formats. It is
actually a small newssheet.

Sixteen pages in this format have approxi-
mately the same area as twelve A3 pages.

The benefit of this format (in the right vol-
ume) is that it perfectly matches our press-
es, and we can print it in either offset or
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rotogravure. This means you can always be
sure of using the best process regardless of
the size of your print run, without having to
adjust the format or layout.

At your service!

Do you need high-quality printing in
large or small volumes?

We support you right from the start.
We can help you with creative ideas
during the development stage or work
with you to create entire concepts.
What's more, we clearly outline the
technical options for implementing
your project before you get started. So
don't hesitate to contact us — at no
obligation!

Did you know that...

at Roto Smeets Etten, jobs requiring
up to 100 cylinders now roll off the
press reqularly?

Rich fantasies

What will the world look like about ten years from now - in
particular from a printing perspective? It is an interesting
thought to give your imagination free rein, like the wild fan-
tasies you see in the legendary Donald Duck comics that have
been printed by Roto Smeets Deventer since their launch in
1952. The funny thing is that many techniques that were pure
fantasy ten years ago are now reality.

To take just one case, Donald Duck and all the other wonder-
ful (international) magazines that fire our imaginations are
rolling off the presses ever faster and more efficiently, and in
ever more colour. It is all thanks to innovations so amazing
that they could come straight out of a comic strip. For exam-
ple, we have presses with 16 paper webs, up to 100 cylinder
changes per rotogravure job, inks without heavy metals,
colour profiles meeting the international ISO standard, and a
growing number of jobs being printed on environmentally-
friendly FSC paper. Not fairy tales, but reality, and one we
enjoy creating for you every day. Something in which we have

many years' experience.

René van Werkhoven
(Managing Director
of Roto Smeets)
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Roto Smeets Deventer celebrates
75th anniversary with new press

Jac Kars is the Managing Director of Roto Smeets
Deventer, which processes 160,000 tonnes of paper a
year, all in large print runs. Roto Smeets Deventer cele-
brated its 75th anniversary on 12 May of this year. At the
same time, it proudly presented its new Cerutti press, with
a width of 3.68 metres and sixteen paper webs.

Jac Kars: “The printing works is sited in the Netherlands,
but our home market is really Europe. The company was
originally called Nederlandse Diepdruk Industrie, and it
started out with a package of rotogravure printing orders,
primarily for periodicals. Now printed matter for large
retailers makes up half of our orders. The new press is the
tentative final step of a continual rationalisation process.
We now have four wide presses in a row: two have a

“IJhat that means for our customers is that
we can compete even better with the major
European printers.”

width of 3.68 metres, the other two a width of 3.08
metres. Forty years ago, we processed 16,000 tonnes of
paper a year here with nearly 400 people. Now we
process ten times as much with the same number of
employees. What that means for our customers is that we
can compete even better with the major European printers.
What counts for us is that we enhanced our delivery reli-
ability by configuring our 3.86-metre press virtually the
same as the first one, so we can switch between them if

“Short lead times are decisive”

necessary. That too is important for our customers.”

Hans Falk worked at Roto Smeets Deventer for more than
22 years before moving to RSDB in Hilversum to bolster
Sales and Production Support. He was involved in the
selection of the new Cerutti press for Deventer. “The 16
paper webs are a tremendous advantage for our custom-
ers, because we can produce up to 256 pages, or four sets
of 64 pages, in a single run, depending on the format.
We mostly see that retailers are looking for new forms of
printing. The options in terms of formats and choice of
paper are increasing every day. Publishers are also heading
in new directions, but more gradually than retailers."”

SERVICE WITH A PERSONAL TOUCH

KARWEI is a major DIY retailer in the Netherlands, with
104 DIY stores spread across the country. Roto Smeets
has been KARWEI's printer for several years already. We
asked Diana van Dongen, Communications Manager at
KARWEI, what she looks for in a printer.

“The most important requirement for KARWEI is quality.
We regard consistently good colour quality as crucial for
the KARWEI folder.

“Other very important factors are flexibility (as to schedule
changes), and customer orientation, so being attuned to
the customer, anticipating the customer's needs, and
quickly implementing agreed actions.”

for reading on the sofa.

"That means, for instance, that the front page is becoming
increasingly important. In addition, KARWEI is trying to
create a “distinct identity” with the KARWEI folder,
because we know that customers don't see that much dif-
ference between the various DIY chains.

"We also try to find a good mix between paper and digi-
tal. For instance, we use the KARWEI folder as the primary
means to draw attention to our competitions, but the
responses come back to us in digital form."”

Surprise the customer

“KARWEI likes to surprise its customers, so we look for
innovative campaigns and will continue to do so in the
future. The surprise factor can also be expressed in the
form of physical appearance. We'll definitely involve Roto
Smeets in this, because they can certainly contribute to our
thinking in terms of formats and paper sorts. Besides that,
the total production time for the KARWEI folder must be
reduced in the longer term."”

SMART LOGISTICS ARE ESSENTIAL

Conforama is one of several large European retailers that
have some of their brochures and catalogues printed by

Devotion to the profession

“I find it extraordinary to see how the people at
Roto Smeets manage to combine devotion to
the profession with attention to the customer's
needs. That translates into “quality, flexibility
and service with a personal touch”. And the
attention to individual employees at Roto
Smeets is remarkable, especially considering
how developments in
the graphics industry
over recent years have
also forced them to
make reorganisations.”
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A mix of paper

and digital
“Fortunately, customer
appreciation of unad-
dressed printed matter
is constantly improving.
Folders from DIY stores
are generally well read,
and I'm happy to say
that KARWEI's folder
scores high in that
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op alle rol- en
vouwgordijnen

Vele verfsoorten van
Flexa. International
en Cetabever!

Roto Smeets Deventer.
According to  Eric
Laurent who is the
print and paper pur-
chaser from
Conforama, “the new
press creates new
opportunities”.
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Conforama specialises
in kitchen appliances
and household items.
The company has a
large number of stores
all over France, and it
also sells in Spain, Italy
Switzerland.
Conforama uses print
as a major channel for
reaching its customers.
For instance, it publishes the Nouveau Guide
Cuisines 2006 and La Maison coté Réves.

Eric Laurenty: “Our relationship with Roto
Smeets goes back to 2001. The company start-
ed with three orders. Now it has increased to

respect. Considering
the constantly increas-

De medisie weonlrents bij KARWE !
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more than a dozen in both rotogravure and off-
set. Most of the catalogues are printed in

ing number of folders
that land in household mailboxes every week, which | reck-
on comes to about thirty items these days, it's very import-
ant for us to be fished out of the pile or the seal package

Deventer. The new 368 press gives us a lot of
flexibility and shorter lead times, which is really important
in terms of logistics. That's truly a major advantage in
Conforama's competitive market.”

NEWS )

Sanoma Uitgevers renews contract

and enlarges agreement

SANOMA UITGEVERS (NETHERLANDS) HAS SIGNED A NEW LONG-TERM
COLLABORATION AGREEMENT WITH RSDB

The previous agreement between RSDB
and Sanoma expired last year. That
agreement dated from 1993, when VNU,
then a publishing company, shed its
graphics division. VNU Tijdschriften
Groep was acquired by the Finnish com-
pany Sanoma WSQY in 2001.

Sanoma Uitgevers prints around fifty
titles at RSDB. The publisher has also
utilised some of RSCB's broad spectrum
of additional services.

During the negotiations for the renewal
of the agreement, Sanoma Uitgevers

chose to incorporate all the utilised serv-
ices into a single service-level agreement.
The services provided by the two busi-
ness lines of RSDB — Print Productions
and Marketing Communications — thus
fall under the new agreement.

With the launch of this new agreement,
several multi-year contracts

PR

were signed for printing and finishing 21
titles. Existing contracts that expired in
2005 were renewed for twelve titles,
including Cosmopolitan, Nieuwe Revu
and Sportweek. Nine new titles were also
added to the package, including Flair,
Kijk, and Ouders van Nu.

Wi-voethat
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To get a good idea of what the printed result will be, you can
make a digital proof from the PDF files. One essential aspect
here is that the definitive customer proof — sometimes called
the ‘contract proof'— must be optimally matched to the
printing process and the paper to be used for printing.

What the Americans call ‘printing by the numbers’ — print-
ing without pulling a customer proof from the press — is
another option used by some of our customers, especially
offset customers. For printing, we use automated measuring
systems that constantly check the measured values against
the ISO standard that we use and adjust the inking on the
press as necessary.

However, in that case, if we want to avoid any surprises in
the end result, we must be able to rely on proper colour
checking of the files in advance using an optimally matched
proof.

How good is a digital proof?

A digital proof can give a good idea of the printed result if
the proof is made using the correct colour profile.

However, it's not that simple. The proofing system must be
properly calibrated and the proof must be viewed under
standard (D50) illumination. Digital proofs that are not
viewed under D50 illumination can give a completely differ-
ent (and thus incorrect) colour impression. This phenome-
non is called ‘metamerism’.

No matter how good your digital proofs may be, you always
have to remember that they are not real prints, so they will
never be exactly the same as the final printed result. For
instance, the base material for the proof will be thicker (less
translucent) than the paper used for printing, and you can-
not see real screen dots in digital proofs.

Practical experience also shows that it is very difficult to
exactly simulate the paper tint of the printing paper in a dig-
ital proof. In most cases, all you get is a simulation of the
average paper tint of a particular class of paper.

On-screen colour control

It's increasingly common practice to judge colours on-screen
in the photography and prepress stages. This is also called
‘soft proofing’ or 'virtual proofing’. A good monitor with
properly calibrated hardware and software can give quite a
good idea of the printed result. However, that's only true if
the monitor has a sufficiently large colour space and a
recently generated monitor profile is used.

Soft proofing amounts to simulating the printing process on
the monitor. That requires using the proper colour profiles
for the soft proof settings and working under the proper
lighting conditions. If these aspects are kept under control
properly, colour control on a monitor can give quite reliable
results.

Matching the proof to
the printing process

Digital proofing and virtual proofing must both, therefore,
be matched to the printing process. For that, you need a
good ICC profile (International Color Consortium;
www.color.org) for the proofing system you are using,
and the right printing profile must be used for printing
simulation.

Colour profiles for offset and rotogravure on various sorts
of paper are available on our website for downloading.
Besides defining the colour space of the printing process
and the paper to be used, these colour profiles also define
the standard-related printing properties of the presses, the
maximum amount of ink in four colours, the composition
of the black component, and the average paper tint of the
selected paper class.

You can use these colour profiles to make digital proofs,
but we also strongly recommend that you use them for
optimally matched colour conversion from RGB to CMYK
files in the prepress stage.

Good colour profiles

The European Color Initiative (ECI) publishes colour profiles
that are based on the international I1SO standard for the off-
set printing process. Unfortunately, ECI profiles are not yet
available for all paper sorts, so in some cases we use our own
profiles.

All of these colour profiles are quite suitable for proofing and
colour conversion, and they closely match our printing
processes and the 1SO standards that we use. That also
means that we comply with these standards. International
colour profiles are also available for rotogravure under the
name ‘PSR’, which stands for ‘Process Standard
Rotogravure'.

Digital proofs can never give a completely accurate idea of
the printed result, but they can have considerable predictive
value with the proper configuration settings. They thus
enable us to perform prepress work more efficiently, but
above all, they enable us to produce printed matter that
meets your expectations as far as possible.

How to make a good proof

Use our colour profiles and calibrate your proofing
system.

Put a control strip on every proof and ensure that
it remains within the I1SO tolerances.

Judge the proof under the proper illumination.

For the best possible matching, first send us a
proof of our test form for checking.

Always remember that every proofing system has
its own limitations and the printing process is an
industrial process with a certain range of variation.

Visit http://www.rotosmeets.com for additional
information, colour profiles and test forms.

How can you get over-
print under control?

APPARENTLY INEXPLICABLE THINGS SOMETIMES
HAPPEN - TEXT THAT WAS PRESENT ON A
PROOF VANISHES WHEN THE JOB IS PRINTED,
OLD TEXT THAT THE LAYOUT ARTIST HAD NICELY
‘TUCKED AWAY' BEHIND AN IMAGE FRAME
SHOWS UP IN THE PRINTED PRODUCT, TEXT SET
IN WHITE DISAPPEARS, AND SO ON.

Jo Brunenberg of Logic Use, a subsidiary of RSDB, knows
where the problem lies in many of these cases: “Most of
these problems are related to incorrect overprint settings
in the original document. Some graphic artists don't yet
know how to use them properly.”

What is overprint?

“Qverprint refers to the option of defining individual
image and text elements in a layout program so they can
be printed transparently on top of each other. It's the
opposite of masking, for example. These options are
available in Quark XPress and Adobe InDesign. These
overprint settings also end up in the PDF document,
which is what ultimately goes to the printer.

“Graphic artists intentionally use this option to achieve
certain creative effects, which means the printer must
respect these settings when processing the PDFs to gen-
erate the printing forms.”

Do you have a tip to help prevent
problems?

“Unfortunately, the results of the overprint settings cannot
be made visible in a program such as Quark XPress, so set-
tings are sometimes unintentionally overlooked by the
graphic artist. That means the only way to prevent prob-
lems is to check the final PDF for overprint.

“Adobe InDesign does allow the effect to be visualised by
enabling ‘Overprint Preview' in the ‘Advanced’ settings."”

@ npesign [T window Help
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How can ;'ou check a PDF for correct
overprint?

“As printers, we can't know whether a particular overprint
effect was intentionally used by the graphic artist, so the
PDF must be checked for overprint before it is sent to the
printer. That's the only way to prevent undesired overprint
effects in the print run. P



“Fortunately, this check is very easy. If you use Acrobat
6 or 7, you just need to open the PDF and enable
‘Overprint Preview' in the ‘Advanced’ menu. Then you'll
see exactly what the printed result will be. If the graphic
artist sees something different, he or she will have to
adjust the overprint settings in the layout program and
generate a new PDE"

@ Acrobat _w_indow Help
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Qutput Preview...

What about colour proofs?

"Whether customers make their own colour proofs or have
them made elsewhere, it is naturally important to ensure
that the proofing system handles the overprint settings
properly. In case of doubt, Acrobat or Adobe Reader with
Overprint Preview enabled should always be used as a
‘neutral judge' to see exactly what will come off the press."”

———(o7P) LRNCEIIS NN VisualCmykAg - 2 - version 205

Check it with Acrobat Reader

If you don't have Acrobat 6 or 7, that's not a problem.
Adobe Reader 7 (available as a free download from
www.adobe.com/downloads) is also perfect when it
comes to overprint checking.

Configure it for overprint checking by ticking
‘Overprint Preview' under 'Preferences’. This free soft-
ware will show you how overprint effects will appear
when the document is printed.

Preferences
Adobe’Reader- 7.0

0 Default Page Layout: = Automatic
Accessibility
Forms

Full Screen

™ Display large images
_ Display page to edge

Identity __| Display transparency grid

International
Internet | Use CoolType (Recommended for laptop/LCD screens)
JavaSeript ™ Overprint Preview
Muyltimedia
Reading
Search

# Use logical page numbers

# smoothtext ¥ smooth line ann W Smoath images
] use greek text below pixels

¥ Open windows maximized, except when dacument specifies otherw

Roto Smeets gor trycksaken till ett blickfang!

Hur far ni er produkt att fdnga intresset hos dagens kritis-
ka och krdvande konsumenter - i synnerhet ndr de kan
vélja mellan hundratals andra tidningar varje vecka? Ar
ert medium ett blickfang? Roto Smeets tillfor det dar "lilla
extra" som far det att sticka ut frd&n méangden.
Specialutgdvor, helgnummer, annorlunda tryck, efterbe-
handling eller en annorlunda presentation, du far allt
detta och mer dartill hos Roto Smeets.

Med fantasi och inlevelse vill vi hjdlpa er att hitta den
"speciella kdnsla" ni sker. L&s vidare s& berattar vi om de
manga olika alternativ vi kan erbjuda for att er trycksak
ska f& den uppmarksamhet den fortjanar!

Ert magasin doftar himmelskt:

Fresta era lasare med en behaglig doft. Anvand "Skrapa
& Sniffa" eller "Luktisar"!

Personliga utskick med digitalt tryck:

Digital tryckteknik gor varje utskick unikt for att passa era
kunders exakta behov.

Black som dold budbérare:

Gnugga & las-black kan ge ert magasin eller marknadsak-
tivitet en "topphemlig" fordel.

Blackstralenumrering (inkjet) for snabba erbjudanden:
Blackspruta ett unikt, personligt nummer pd ert omslag.
Utmarkt for detaljhandelserbjudanden.
"Mirakelsvampen":

"Mirakelsvampen" &r en roande och attraktiv gimmick

COLUMN

Halla Expressen Sondag byter tryckeri till Roto Smeets

som ni kan bifoga ert magasin som referens till en artikel
eller annons.

Gldnsande silver ar oemotstandligt:

Ett extra omslag av gldnsande silver ger era prenumeran-
ter en extra festkansla.

Délj ert magasin medvetet:

Vad finns inuti omslagspasen? Er egen text kan givetvis
tryckas pa denna forpackning.

Ert magasin: Kélla till laslust och naturlig skonhet:

Efter att ha last ert magasin, finner er lasare ytterligare
noje och gladje i blomfréna pa omslaget.

Ge ert magasin en extra (lack) lyster!:

Lagg ett extra lacklager eller en kontrastlack pd omslaget.
Bilaga som festligt tilligg:

En bilaga pa holografiskt papper? En upplevelse i ert
magasin dr en gladje for era ldsare!

Gula "notisar" som paminnelse:

Vill ni dra uppmarksambhet till er nya produkt, adress eller
tjanst? En "notis" ar ett fyndigt meddelande som ingen
missar.

Kulinarisk receptbok:

En kulinarisk guide for folk som brottas med denna vikti-
ga fraga varje dag.

Glitter & Glamour:

L&t omslaget pa ert magasin gnistra som en gldnsande juvel.
Personligt magasin med personligt omslag:

Ni kan gora ert magasin d&nnu mer personligt genom att
sdtta er lasares egen information pa omslaget.

Roto Smeets Sweden AB har frdn och med vecka 12 fértroendet att fa trycka magasinet Halld - Expressens sén-
dagstidning. Uppdraget stiller h6ga krav pa séker leverans och hog tryckkvalitet.

-Vi har goda erfarenheter av Roto Smeets som leverantér sdager Charlotta Gallon, ansvarig pa Expressen. Tvd
viktiga faktorer som avgjorde valet dr att de héller tiderna och har en jdmn och hég kvalitet.

Halla kommer ut en gang i veckan med en upplaga pa cirka 350.000 ex.

Roto Smeets ansvarar fér hela tryckproduktionen inklusive bindning och leverans. Sjélva tryckprocessen éger

rum i Deventer i Holland.

En orsak till Expressens val av tryckeri &r att det holldndska tryckeriet har stora och rétt anpassade tryckpressar,
sdger Cor Thomas kundansvarig fér Expressen. Pa det séttet kan upplagan véxa, -samtidigt som varken kvalitet
eller leverans paverkas.
Roto Smeets trycker dven Leva&Bo, Mat och Sport magasin for Expressen

Kontaktperson i Sverige: Vd Bo Nyds tel 08 /768 75 25, Cor Thomas 0733/ 77 88 25

Up to 100 cylinder
changes per job!

No matter how fast the presses run and how well coor-
dinated all the steps in the production process may be,
there’s still a desire to make production even faster and
more efficient. A current printing job for a Belgian retail-
er involves seven cylinder changes in less than two days,
and a change can sometimes involve as many as forty
cylinders. The total print run for this job is 1.2 million
copies.

“You learn how by doing it" is the response of Roto
Smeets Etten. And in fact, the process — initially highly
complex and not easy to master — now yields a dramat-
ic increase in productivity. It also improves competitive-
ness relative to offset printing. At Roto Smeets Etten,
jobs requiring up to 100 cylinders now roll off the press
regularly.

This trend is the result of continual research in advanced
automation of prepress and cylinder preparation activi-
ties, and that won't change in the future. Roto Smeets
Etten keeps close track of the latest commercially avail-
able technologies.

Bo Nyds
VD Roto Smeets Sweden AB
bo.nyas@rotosmeets.com
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Tel. 08-768 75 25
www.rotosmeets.com





